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The key takeaway from our quarterly review of the 
consumer sectors is that there are the first signs of 
improving momentum to profit estimates for UK and 
European companies for some time. While overall 
consensus profit estimates reduced again, for the first 
time in four quarters the number of companies to receive 
upgrades increased while the number of downgrades 
reduced. This follows a similar swing in momentum for 
North American companies in the previous quarter. A 
similar relative improvement was seen in all regions in 
the second quarter of 2023, so it will be interesting to 
see how estimates change during the forthcoming results 
season. The external environment (macroeconomic 
forecasts have been stable or modestly increased and 
consumer confidence is generally moving in the right 
direction) appears supportive of better times ahead, 
but investors should keep an eye on inflation and how 
unseasonal weather in the UK and parts of Europe has 
affected companies. Our previous reports have 
highlighted the many valuation opportunities in the 
consumer sectors. In this edition, we focus on which 
companies look most attractive based on their valuation 
relative to their expected profitability and how their 
estimates have fared.
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Consumer sectors weak again in Q224
There was not much love for consumer companies again in Q224 as sector aggregates 
for UK, European and North American companies all underperformed their regional 
benchmarks, as they did in Q124. At the individual sector level, there were very few 
outperformers in each of the regions; only three or four of the 16 sectors fared better 
than their benchmarks. While performance broadly tracked changes in profit estimates, 
a number of sectors appear to have been unfairly treated (ie they did not perform on 
upgrades to estimates) and, conversely, a number were able to shake off downgrades.

Encouraging signs in estimate revisions
While there were further net downgrades to consensus CY24 profit estimates for the 
majority of the UK and European sectors in the period, so that overall estimates declined, 
we believe the improving momentum is encouraging, with more companies receiving 
upgrades in the quarter coupled with fewer companies that were downgraded in both 
regions. In recent quarters, the trend was for more downgrades than upgrades, which 
is rarely helpful. For the North American companies, this was the second consecutive 
quarter of an increasing number of companies with upgrades and fewer with downgrades 
to estimates, following worsening tends through H223. The majority of sectors are 
expected to grow profits in CY24, although in the UK and North America it is quite 
concentrated, helped by either a stable or more favourable demand backdrop.

Looking at relative value
In our previous reports, our valuation screen has focused on comparing the companies’ 
prospective valuations with historical multiples. In this report we look at how the 
companies stack up on a relative basis by comparing prospective multiples with forecast 
operating margins.

https://www.edisongroup.com/thematic/consumerwatch-give-me-a-reason-to-love-you/33651/
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Overview
Growth forecasts stable and confidence broadly 
improving
The summary of the macroeconomic news is similar to that in our last report: growth 
estimates are broadly stable to marginally more positive, but medium-term growth 
expectations are relatively low versus historical trends.

First looking at the global picture, in its July 2024 World Economic Outlook, the 
International Monetary Fund (IMF) maintained its overall forecasts for year-on-year real 
GDP growth of 3.2%, although there were some small tweaks in the sources of growth 
from its prior update. On the positive side, its growth estimates for the UK, Euro Area and 
emerging/developing economies increased marginally, by 0.2% to 0.7%, by 0.1% to 0.9% 
and by 0.1% to 4.3%, respectively. On the other side of the ledger, its estimate for US 
growth was downgraded for the first time since its April 2023 update, by 0.1% to 2.6%, 
to reflect lower reported growth than expected in the first quarter. The IMF specifically 
highlighted that service price inflation is holding up progress on disinflation, which is 
complicating monetary policy normalisation and therefore, in the IMF’s view, the upside 
risks to inflation have increased.

Exhibit 1: Real GDP estimates for 2024

Source: International Monetary Fund

Focusing on the UK, in its recent quarterly updates (the last of which was published in 
May), the Bank of England has, in the main, increased its estimates for UK GDP growth, 
real post-tax labour income and real post-tax household income for 2024. Its estimate for 
household consumption growth has been more mixed and slower to see upgrades, with 
a recent uptick only in the May 2024 update, which recognises the expected recovery in 
real incomes. However, most of these forecasts had been cut through the middle/end of 
2023. The end result is that the Bank of England’s current estimates for growth of GDP 
and household consumption are lower than they were a year ago, whereas its estimates 
for growth in real post-tax labour income and household income have increased. 
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Nonetheless, momentum is definitely better than it was. As household consumption 
declined in H224, the easy comparatives may be supportive of better headline news in 
the second half of the year. On the other side of the equation, the Bank of England’s 
estimate for the household savings ratio has increased, which naturally tempers demand. 
There is a greater level of optimism about the outlook for 2025 as the Bank of England 
forecasts good growth in household consumption of 1.25% versus the 0.25% it expects 
for 2024.

Exhibit 2: Bank of England UK economic forecasts

Source: Bank of England

Confidence generally improving
There has been a notable improvement in UK consumer confidence in recent months, 
with month-on-month improvements through Q224 and into July following a somewhat 
stuttering start to the year. The overall indicator in July 2024 was at its ‘highest’ level 
since September 2021. Within the aggregate, all of the constituent indicators were higher 
than 12 months ago. July saw a significant improvement in the climate for the major 
purchases indicator, which had been lagging behind the recovery in the other indicator. 

Exhibit 3: GfK UK consumer confidence
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In our May 2024 report, we commented on the expected improvement in real household 
disposable income in 2024 and 2025, which is undoubtedly being helped by real 
improvements in earnings that have been in place since June 2023 through to April 2024.

Exhibit 4: UK real pay  

Source: Office for National Statistics

In addition to improving consumer confidence, there has been a broad improvement in 
similar indicators for businesses in recent months, which is naturally supportive of future 
employment and incomes.

Exhibit 5: Confederation of British Industry	       Exhibit 6: Lloyds Bank Business Barometer 
business optimism
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Consumer confidence in the Euro Area has been on a broadly improving trend through 
Q224 and since the start of the year, with the constituent indicators for the next 12 
months (household situation, economic situation and major purchases) mostly trending 
upwards. The US consumer confidence index has been in a relatively narrow range in 
recent months, although lower than it was in the earlier part of the year, with lower 
readings in both the present situation and expectations indexes. The expectations 
index, which takes into account the outlook for income, the labour market and business 
conditions, remains relatively low.
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Exhibit 7: Euro Area consumer confidence	     Exhibit 8: US consumer confidence 
(European Commission)				        (The Conference Board)

Source: LSEG						          Source: LSEG   

How this is translating into activity
The UK Office for National Statistics reported a slight year-on-year fall in retail sales 
(excluding auto fuel) in June 2024 of 0.1%, following good growth of 2.5% in May 2024. 
The downturn was attributed to the unseasonable wet weather and uncertainty ahead 
of the election. June was only the second month this year that reported a year-on-year 
decline in retail sales and it was fairly evenly split between food and non-food. The year-
on-year decline reflects a combination of year-on-year volume declines, which are much 
better than a year ago, and lower inflation, the latter will please the consumer. Retailers 
will be hopeful of better times ahead following the conclusion of the general election and 
the improvements in consumer confidence. It would also be helpful if the great British 
summer provides a helping hand.

Exhibit 9: ONS retail sales value			      Exhibit 10: ONS retail sales volume
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Consumer sectors underperformed again in 
Q224, but improving momentum in number of 
upgrades/downgrades
In the following sections we look at what happened to the share prices and consensus 
CY24 profit (operating profit) estimates for the UK, Continental European and North 
American consumer sectors in Q224 and H124.

Despite improving or stable consumer confidence, the aggregates for the consumer 
sectors in each of the regions underperformed their benchmarks in Q224, which followed 
underperformance in the first quarter. The underperformance was broadly spread, as only 
three or four of the 16 sectors in each region outperformed their benchmarks.

Overall consensus CY24 profit estimates for the UK and Continental European sectors 
declined again in Q224, by c 1% and 2%, respectively, following downgrades in Q124. On 
the more positive side, the North American companies enjoyed net upgrades of about 1%, 
but the upgrades were quite concentrated. In general, fortunes were weak, with estimates 
for the majority of sectors in each region (13 in the UK, Exhibit 13; nine in Europe, Exhibit 
21; and 13 in North America, Exhibit 29 from 16 sectors) receiving downgrades to profit 
estimates. 

While this all sounds a bit downbeat, we think there are more encouraging trends at 
the individual company level. Although the current macroenvironment is presenting 
clear winners and losers, in Q224 there was an increase in the number of companies for 
which consensus CY24 profit estimates were upgraded and a reduction in the number of 
companies whose estimates were downgraded for each of the three regions. Exhibit 11 
shows the aggregate number of companies in all three regions that received upgrades/
downgrades to consensus CY24 profit estimates and determines the net number for each 
of the last six quarters. There is a clear improvement in the number of net downgrades 
in each of the last two quarters (Q124 and Q224) following a deterioration in the two 
prior quarters (Q323 and Q423). The aggregate masks what is happening in the individual 
regions: significantly, Q224 was the first quarter of improvement in the net number of 
upgrades to downgrades in both the UK (Exhibit 16) and Continental Europe (Exhibit 
24) since Q223. For North America (Exhibit 32), it was the second consecutive quarter 
of relative improvement in the net number of upgrades to downgrades. Prior to that, 
the ratio of downgrades to upgrades increased through H223. We highlight the fact 
that the sectors also enjoyed a relative improvement in the net number of upgrades 
to downgrades in Q223 before the trends deteriorated, as can be seen in the charts. 
However, the external environment appears more favourable than it was 12 months ago. 
Therefore, it will be interesting to see how the forthcoming results season unfolds.   
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Exhibit 11: Quarterly progression in upgrades/downgrades to consensus CY24e profit

Source: LSEG, Edison Investment Research

Consensus expectations for CY24
At the end of Q224, consensus was forecasting better profit growth in CY24 for the 
North American consumer sectors than the UK sectors, which in turn was better than the 
estimated growth for Continental Europe, although as we demonstrate later this is due 
to skewing by a small number of sectors that represent a large part of the overall profit 
pool. The projected decline for profit in Continental Europe is almost entirely due to the 
automobiles sector, which represented more than 40% of aggregate profit in CY23. If we 
exclude automobiles, revenue and profit growth are much more respectable at 4% and 
9%, respectively.

In local currency terms, the discretionary sectors were forecast to generate better year-
on-year profit growth in CY24 than the staples sectors in the UK and North America, 
whereas the growth is more balanced in Europe after the exclusion of the automobiles 
sector.

Exhibit 12: Consensus expectations for CY24e and CY25e
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The growth is relatively broad based in all of the regions, but also quite skewed. For 
example, the growth in UK profits is heavily weighted towards the hotels, restaurants & 
leisure, food products and consumer staples distribution & retail sectors and in North 
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America profits growth is weighted towards the broadline retail and hotels, restaurants & 
leisure sectors.

Valuation opportunities in the consumer sector
For each of the regions, we screen for valuation opportunities in the sector. In previous 
reports, our screen has focused on prospective EV/sales multiples for the individual 
companies versus historical multiples given the difficulties of comparing multiples such as 
EV/EBITDA either side of the adoption of IFRS 16 for accounting periods that began on 
or after 1 January 2019. This screen provides a good indication of a company’s absolute 
value versus its own history.

In this report we look at prospective EV/sales multiples (including lease liabilities) versus 
gross and operating margins to give a better sense of relative valuation among the 
sectors. We work on the assumption that a higher level of profitability would justify a 
higher valuation, all other thigs being equal, while recognising that different industries 
have different investment requirements, growth rates and levels of profitability. For both 
(ie EV/sales versus gross margin and EV/sales versus operating margin), we derive a line 
of best fit and select the companies with a valuation ‘below’ the lines of best fit (ie those 
that have a relatively low EV/sales multiple for a given margin). For all three regions, we 
find there is a better correlation between EV/sales and operating margin (UK: R-squared 
of 0.73; Europe: R-squared of 0.42; and North America: R-Squared of 0.4) than EV/sales 
and gross margin.

Throughout the report we use sector (ie industry) classifications as defined by the MSCI 
Global Industry Classification Standard and in our charts the discretionary sectors are 
labelled D and the staples sectors are labelled S.  

We create the industry aggregations from the bottom up, by summing the data for the 
individual companies in the sector. The quoted changes in market values and growth rates 
for estimates are on a like-for-like basis (ie we only include data for a company if there 
are data for both the base and current period). The source of our data is LSEG Data and 
Analytics (formerly Refinitiv), and so we are dependent on the completeness (LSEG may 
not include data from all covering analysts and may not include every line item of the 
analysts’ models), timeliness and therefore accuracy of its data.
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The 2% decline in UK consumer sectors means performance was slightly worse in Q224 
than Q124, when the sectors were broadly flat, thus continuing their underperformance 
versus the UK market, which increased by more than 2% in Q224. Only four of the 16 
sectors outperformed in Q224 and three enjoyed upgrades to consensus CY24 profit 
estimates. Generally, sector performance followed the trends in estimates, except hotels, 
restaurants & leisure, which declined despite upgrades to profit estimates, while tobacco, 
distributors and personal products shirked off downgrades.

Exhibit 13: UK sector performance versus consensus CY24e profit in Q224

Source: LSEG, Edison Investment Research

In the year to date, there has been a broad downward trend in consensus CY24 profit 
estimates, which has weighed on performance and only four sectors have benefited from 
upgrades. Sectors that appear to have been unfairly treated (ie have declined despite 
upgrades) include broadline retail and hotels, restaurants & leisure. Conversely, diversified 
consumer services, distributors, tobacco and personal products have provided positive 
returns despite downgrades to estimates.

Exhibit 14: UK sector performance versus consensus CY24e profit in H124  

Source: LSEG, Edison Investment Research 
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To get better insight into the overall health of the sectors (ie to eliminate any skewing of 
estimates changes for the major companies), we look at the number of companies that 
received upgrades and downgrades to consensus CY24 profit estimates in the period, 
to derive the net number of upgrades (positive) or downgrades (negative). It is clear 
from Exhibit 15 that the fortunes of individual companies remain quite mixed. There 
were several sectors with a net number of upgrades: broadline retail, consumer staples, 
distribution & retail, food products, hotels, restaurants & leisure, leisure products and 
personal products.

Exhibit 15: Number of companies to receive downgrades/upgrades to CY24e profit in Q224

Source: LSEG, Edison Investment Research

Source: LSEG, Edison Investment Research 

Although a large number of companies continued to receive downgrades to consensus 
CY24 profit estimates in Q224, there is a definite and encouraging improvement 
in momentum versus previous quarters as there were more upgrades and fewer 
downgrades. We note a similar relative improvement in Q223 before trends deteriorated 
through the remainder of the year and into the start of 2024.

Exhibit 16: Quarterly progression in upgrades/downgrades to CY24e profit
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The majority of the sectors are expected to grow
Following the changes to estimates in Q224, at 30 June 2024 consensus was expecting 
year-on-year revenue growth of 2% and profit growth of 7% in CY24, which is heavily 
skewed towards profit recovery by the discretionary sectors. For CY25, consensus 
was expecting further growth of 4% and 8%, respectively. In Exhibit 17, we show the 
consensus revenue and profit growth expectations for the sectors and their relative 
contributions to the overall profit growth of the sector, in descending order. Although 
the majority of sectors are expected to demonstrate growth, overall profit growth is 
quite concentrated in three sectors – hotels, restaurants & leisure; food products; and 
consumer staples distribution & retail – which represent c 30% of the total forecast profit 
pool .

Exhibit 17: UK consumer sector CY24 growth expectations

Source: LSEG, Edison Investment Research. Note: Tobacco revenue only includes BAT Industries.

UK consumer valuation opportunities
As highlighted earlier, in this report we focus our screen on relative value by comparing 
prospective EV/sales multiples (including leases) with forecast CY24 gross and operating 
margin for each company.    

With respect to the comparison of prospective EV/sales with both prospective gross and 
operating margin, we can see from Exhibits 18 and 19 that there is a better correlation 
between EV/sales and operating margin (R-squared of 0.73) than there is for EV/sales and 
gross margin (R-squared of 0.23) and therefore the former should be considered more 
significant. We highlight that the data are not complete for all companies, which likely 
affects the calculation of the line of best fit. Of the more than 200 companies in the UK 
consumer sector, LSEG has prospective gross margin for just over half of the companies 
and prospective operating margin for two-thirds of the companies.
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Exhibit 18: Correlation of CY24e EV/sales	     Exhibit 19: Correlation of CY24e EV/sales 
and gross margin			   		      and operating margin

Source: LSEG, Edison Investment Research		      Source: LSEG, Edison Investment Research

Exhibit 20 shows all of the companies that were trading at a discount relative to the 
predicted valuation measure of the lines of best fit versus either the gross margin or the 
operating margin. For the UK only, we include those companies that appear attractively 
valued using either margin, as those with a high gross margin relative to operating margin 
can see a strong increase in operating margin as revenue grows. For each company, we 
also show how their consensus profit estimates changed in Q224. The table is sorted in 
ascending order of prospective EV/sales multiple and we have excluded companies with a 
market capitalisation of less than £20m.

We note that 31 of the 104 listed companies appear attractively valued relative to the 
predicted valuations from the lines of best fit for both gross and operating margin and a 
good proportion, c 40%, of the companies enjoyed upgrades to consensus CY24 profit 
estimates in the period.

Exhibit 20: UK valuation screen
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Exhibit 20: UK valuation screen cont.

Cont.
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Exhibit 20: UK valuation screen cont.

Source: LSEG, Edison Investment Research
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The Continental European consumer sectors had a torrid time in Q224, significantly 
underperforming with a decline of 8% versus the market fall of 1%. Only three sectors, 
broadline retail, distributors and household products, outperformed. The sector 
performance mainly reflects changes in consensus profit estimates, with net downgrades 
to CY24 profit estimates of c 2%. Sectors that appear to have been unfairly treated 
include hotels, restaurants & leisure, personal products, beverages, food products and 
specialty retail.

Exhibit 21: Continental European sector performance versus CY24e profit in Q224

Source: LSEG, Edison Investment Research

In the year to date, there is only one sector that has declined despite upgrades to 
consensus CY24 profit estimates – hotels, restaurants & leisure – while a number (leisure 
products, textiles, apparel & luxury goods, house durables, specialty retail and diversified 
consumer services) have performed well despite downgrades to estimates.

Exhibit 22: Continental European sector performance versus CY24e profit in H124

Source: LSEG, Edison Investment Research
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Looking at the number of companies that received upgrades and downgrades to 
consensus CY24 profit estimates in Q224, there continued to be significantly more 
downgrades than upgrades. There were more upgrades than downgrades for only two 
sectors: household products and personal products.

Exhibit 23: Number of companies to receive downgrades/upgrades to CY24e profit in Q224

Source: LSEG, Edison Investment Research

As we saw in the UK, although a high number of companies continued to receive 
downgrades to consensus CY24 profit estimates in Q224, there was slightly better overall 
momentum, with more upgrades and fewer downgrades than in prior quarters. We note 
a similar relative improvement in the same period in CY23, and will therefore watch the 
upcoming results season with interest.

Exhibit 24: Quarterly progression in upgrades/downgrades to CY24e profit

Source: LSEG, Edison Investment Research
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The majority of sectors are expected to grow 
profit in CY24
Following the changes to estimates in Q224, at 30 June 2024 consensus was expecting 
year-on-year revenue growth of 3% and a profit decline of 2% in CY24, which is heavily 
skewed towards profit recovery by the staples sectors and declines for discretionary. 
The only reason for the expected decline in operating profit for the discretionary and all 
consumer sectors is the projected 18% fall in profits for the automobiles sector, which 
is a significant contributor to the group at c 41% of base CY23 profits. Overall expected 
revenue and profit growth for the remaining sectors is much healthier at 4% and 9%, 
respectively, if we exclude automobiles. For CY25, consensus was expecting better 
growth of 5% and 10%, respectively, including automobiles.

The projected revenue and profit growth of the sectors and their contribution to the 
overcall change in CY24 profit estimates are shown in Exhibit 25. The underlying picture 
appears healthy as the majority of sectors are forecast to generate higher profit in CY24 
than CY23.

Exhibit 25: European consumer sector CY24 growth expectations

Source: LSEG, Edison Investment Research

Continental European consumer valuation 
opportunities
In Exhibit 28 we show the output from the valuation screen, which we described earlier, 
for the Continental European companies. The output differs slightly from the screens for 
the UK companies as here we include the 100 companies that appear to offer better value 
(from more than 200 companies) versus the predicted line of best fit when comparing 
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prospective EV/sales (including leases) and operating margin. The companies are sorted 
from greatest to smallest discount of prospective EV/sales relative to the predicted 
multiple by the line of best fit and we only include companies with a market capitalisation 
of more than €30m.

We can see from Exhibits 26 and 27 that there is a better correlation between EV/
sales and operating margin than EV/sales and gross margin, as we found with the UK 
companies, albeit the R-squared for the former of 0.42 is much lower than the UK’s 0.73 
(see Exhibit 19). LSEG data are less comprehensive for the European companies; for 
example only 38% of the companies on LSEG have prospective operating profit estimates.

Exhibit 26: Correlation of CY24e EV/sales	       Exhibit 27: Correlation of CY24e 
and gross margin					           EV/sales and operating margin

Source: LSEG, Edison Investment Research		        Source: LSEG, Edison Investment Research

Exhibit 28: Continental Europe valuation screen
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Exhibit 28: Continental Europe valuation screen cont.

Cont.
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Exhibit 28: Continental Europe valuation screen cont.

Source: LSEG, Edison Investment Research
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The North American consumer sectors were flat in Q224 and underperformed the 
regional benchmark, which increased by c 3%, with only four sectors outperforming. 
Overall, consensus CY24 profit estimates increased by 1%, although this was fairly 
concentrated with upgrades for only three of the 16 sectors: broadline retail, household 
durables and household products, which in total represent c 30% of the total profit 
pool. There appears to have been a mixed correlation between sector performance and 
changes to profit estimates: one sector (household durables) declined despite upgrades 
to profit estimates and three sectors (automobiles, tobacco and consumer staples 
distribution  & retail) performed well despite small downgrades to profit estimates.

Exhibit 29: North American sector performance versus CY24e profit in Q224

Source: LSEG, Edison Investment Research

In the year to date, five sectors (beverages, hotels, restaurants & leisure, specialty 
retail, tobacco and consumer staples, distribution & retail) have performed well despite 
downgrades to consensus profit estimates. Overall profit estimates increased by about 
1% in H124.

Exhibit 30: North American sector performance versus CY24e profit in H124

Source: LSEG, Edison Investment Research
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At the individual company level, there were more downgrades to consensus CY24 
profit estimates than upgrades in Q224. On the positive side, more companies enjoyed 
upgrades than downgrades in Q224 in five sectors (beverages, broadline retail, diversified 
consumer services, household products and personal products).

Exhibit 31: Number of companies to receive downgrades/upgrades to CY24e profit in Q224

Source: LSEG, Edison Investment Research

Despite more downgrades than upgrades to consensus CY24 profit estimates for 
individual companies in Q224, it was the second consecutive quarter of relative 
improvement (ie more upgrades and fewer downgrades).

Exhibit 32: Quarterly progression in upgrades/downgrades to CY24e profit

Source: LSEG, Edison Investment Research
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Majority of sectors expected to grow profit in 
CY24
Following the changes to estimates in Q224, at 30 June 2024, consensus was expecting 
year-on-year revenue growth of 4% and profit growth of 15% in CY24 for the North 
American consumer sectors, which is more heavily geared towards growth by the 
discretionary sectors. For CY25, consensus forecasts higher revenue growth of 6% and 
lower but still attractive profit growth of 13%.

All sectors are forecast to grow profit in CY24. The significant contribution by hotels, 
restaurants & leisure and broadline retail is important given their relative scale, at ‘only’ 
28% of total CY23 base profits of the sectors.

Exhibit 33: North American consumer sector CY24 growth expectations

Source: LSEG, Edison Investment Research

North American consumer valuation 
opportunities
Exhibit 36 shows the output from the valuation screens, which we described earlier, 
for the North American companies. The output differs slightly from the screens for the 
UK companies as here we include the 100 companies that appear to offer better value 
(from more than 300 companies) versus the predicted line of best fit when comparing 
prospective EV/sales (including leases) and operating margin. The companies are sorted 
from greatest to smallest discount of prospective EV/sales relative to the predicted 
multiple by the line of best fit.

We can see from Exhibits 34 and 35 that there is a better correlation between EV/
sales and operating margin than EV/sales and gross margin, as we found for the other 
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regions. The R-squared for the former of 0.40 is a little lower than 0.42 for the European 
companies (see Exhibit 27).

Exhibit 34: Correlation of CY24e EV/sales	       Exhibit 35: Correlation of CY24e EV/sales 
and gross margin					           and operating margin

Source: LSEG, Edison Investment Research		        Source: LSEG, Edison Investment Research

Exhibit 36: North America valuation screen
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Exhibit 36: North America valuation screen cont.

Source: LSEG, Edison Investment Research
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General disclaimer and copyright 
This report has been prepared and issued by Edison. Edison Investment Research standard fees are £60,000 pa for the production and broad dissemination of a 
detailed note (Outlook) following by regular (typically quarterly) update notes. Fees are paid upfront in cash without recourse. Edison may seek additional fees for 
the provision of roadshows and related IR services for the client but does not get remunerated for any investment banking services. We never take payment in stock, 
options or warrants for any of our services.

Accuracy of content: All information used in the publication of this report has been compiled from publicly available sources that are believed to be reliable, however we 
do not guarantee the accuracy or completeness of this report and have not sought for this information to be independently verified. Opinions contained in this report 
represent those of the research department of Edison at the time of publication. Forward-looking information or statements in this report contain information that is 
based on assumptions, forecasts of future results, estimates of amounts not yet determinable, and therefore involve known and unknown risks, uncertainties and other 
factors which may cause the actual results, performance or achievements of their subject matter to be materially different from current expectations. 

Exclusion of Liability: To the fullest extent allowed by law, Edison shall not be liable for any direct, indirect or consequential losses, loss of profits, damages, costs or 
expenses incurred or suffered by you arising out or in connection with the access to, use of or reliance on any information contained on this note.

No personalised advice: The information that we provide should not be construed in any manner whatsoever as, personalised advice. Also, the information provided by 
us should not be construed by any subscriber or prospective subscriber as Edison’s solicitation to effect, or attempt to effect, any transaction in a security. The securities 
described in the report may not be eligible for sale in all jurisdictions or to certain categories of investors.

Investment in securities mentioned: Edison has a restrictive policy relating to personal dealing and conflicts of interest. Edison Group does not conduct any investment 
business and, accordingly, does not itself hold any positions in the securities mentioned in this report. However, the respective directors, officers, employees and 
contractors of Edison may have a position in any or related securities mentioned in this report, subject to Edison’s policies on personal dealing and conflicts of interest.

Copyright: Copyright 2024 Edison Investment Research Limited (Edison). 

Australia
Edison Investment Research Pty Ltd (Edison AU) is the Australian subsidiary of Edison. Edison AU is a Corporate Authorised Representative (1252501) of Crown 
Wealth Group Pty Ltd who holds an Australian Financial Services Licence (Number: 494274). This research is issued in Australia by Edison AU and any access to it, is 
intended only for “wholesale clients” within the meaning of the Corporations Act 2001 of Australia. Any advice given by Edison AU is general advice only and does not 
take into account your personal circumstances, needs or objectives. You should, before acting on this advice, consider the appropriateness of the advice, having regard 
to your objectives, financial situation and needs. If our advice relates to the acquisition, or possible acquisition, of a particular financial product you should read any 
relevant Product Disclosure Statement or like instrument. 

New Zealand 
The research in this document is intended for New Zealand resident professional financial advisers or brokers (for use in their roles as financial advisers or brokers) 
and habitual investors who are “wholesale clients” for the purpose of the Financial Advisers Act 2008 (FAA) (as described in sections 5(c) (1)(a), (b) and (c) of the FAA). 
This is not a solicitation or inducement to buy, sell, subscribe, or underwrite any securities mentioned or in the topic of this document. For the purpose of the FAA, 
the content of this report is of a general nature, is intended as a source of general information only and is not intended to constitute a recommendation or opinion in 
relation to acquiring or disposing (including refraining from acquiring or disposing) of securities. The distribution of this document is not a “personalised service” and, to 
the extent that it contains any financial advice, is intended only as a “class service” provided by Edison within the meaning of the FAA (i.e. without taking into account 
the particular financial situation or goals of any person). As such, it should not be relied upon in making an investment decision.

United Kingdom
This document is prepared and provided by Edison for information purposes only and should not be construed as an offer or solicitation for investment in any 
securities mentioned or in the topic of this document. A marketing communication under FCA Rules, this document has not been prepared in accordance with the legal 
requirements designed to promote the independence of investment research and is not subject to any prohibition on dealing ahead of the dissemination of investment 
research. 

This Communication is being distributed in the United Kingdom and is directed only at (i) persons having professional experience in matters relating to investments, i.e. 
investment professionals within the meaning of Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005, as amended (the “FPO”) 
(ii) high net-worth companies, unincorporated associations or other bodies within the meaning of Article 49 of the FPO and (iii) persons to whom it is otherwise lawful to 
distribute it. The investment or investment activity to which this document relates is available only to such persons. It is not intended that this document be distributed 
or passed on, directly or indirectly, to any other class of persons and in any event and under no circumstances should persons of any other description rely on or act upon 
the contents of this document. 

This Communication is being supplied to you solely for your information and may not be reproduced by, further distributed to or published in whole or in part by, any 
other person.

United States 
The Investment Research is a publication distributed in the United States by Edison Investment Research, Inc. Edison Investment Research, Inc. is registered as an 
investment adviser with the Securities and Exchange Commission. Edison relies upon the “publishers’ exclusion” from the definition of investment adviser under 
Section 202(a)(11) of the Investment Advisers Act of 1940 and corresponding state securities laws. This report is a bona fide publication of general and regular 
circulation offering impersonal investment-related advice, not tailored to a specific investment portfolio or the needs of current and/or prospective subscribers. As 
such, Edison does not offer or provide personal advice and the research provided is for informational purposes only. No mention of a particular security in this report 
constitutes a recommendation to buy, sell or hold that or any security, or that any particular security, portfolio of securities, transaction or investment strategy is 
suitable for any specific person.
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